AQUASUR 2022



CLOSING
REPORT

2022

TH E LARG EST Learn about the closing report and the results of the
survey of exhibitors and visitors of what was the last face-

AQ UACU LTU RE to-face version.

The 11™ AquaSur, held between March 2 and 4, 2022 in

EXHIBITION IN THE Puerto Montt, brought together the aquaculture sector and

allowed professionals, decision makers and leading

SOUTH ERN HEMISPH ERE companies in the industry to meet again around the latest

technologies and innovations for the industry.

MADE BY



14,393

Visits during the
3 days of the

exhibition

2,828

Visits from 42 countries to the

AquaSur Connect platform

138MM

USD in business
projection during
the exhibition

Exhibitors' countries
of origin

268

Exhibiting companies
(the 2018 version had 235

exhibitors)

20,000 sgm
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1. OUR EXHIBITORS > ORIGIN

Hold direct P Come from
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Chile

> PROFILE

> Countries of origin

Presidents
1% Supervisors (" )
2% Coordinators © HiE
. 2% o ]
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Deputy Area Managers Chile Norway USA
2%
Directors
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°W“°'s£_";a'f“e’5 Brazil Denmark Spain
0
Technicians Canada < Argentina ¢ Colombia °
(SPe‘_’l';"Sts) France ¢ Venezuela ¢ Holland ¢ UKe
0 Peru ¢ Mexico ¢ Ecuador ¢ China
Executi Russia ¢ Malaysia ¢ Belgium e
Area Managers Xxecutives -
o e Administrative Cyprus « Italy
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Heads of Area
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OUR EXHIBITORS
PARTICIPATION OBJECTIVES

16,47%

To make your
company
known to the
market

12,94%

To increase
sales

14,12%

Maintain
current
customers

11,18%

To promote
new products

8,82% 2

28,8%
search for new

4.12% clients

Search new
markets

3,53%

Prospect the
market

0,59%

Promote the city
of Puerto Montt
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62,36%

Declared
that he was
"very
satisfied"

R

69,41%

declared that
he was "very
satisfied"

68,24%

J

58,82%

declared that
he was "very
satisfied"
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AQUASUR 2022

> Main Sponsor

> Invite sponsor

> Social sponsor

Creando
valor
natural
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AQUASUR 2022

> Supported by

_— ~y -
-‘-_1"‘ SalmonChile

Embajada de Noruega

S

> Partner

ACUANATIVA

&4 ACHIPIA Y 3

T ProChile’ InvestChile?

CORFOY

Agencia Chibans pera La Inocuidod
yCalidad Asmertana
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SalmonChile
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- 202

CATOLICA

;. &
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> Official Radio > Official Magazine
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2. OUR VISITORS

> PROFILE

Coordinators, Academics Presidents

Assistants 1% 1%
6%
Students
Otros 2%

Deputy area managers
3%

Directors
4%

Supervisors
5%

Owners, Partners
Area Managers 9%

13%

Executives, Administrative
9%

Heads of Area —
13% Technicians (specialties)
9%

Hold direct

decision-making
positions

30%
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2. OUR VISITORS
> OBJECTIVES OF ATTENDING

g

76,64%

Search for new suppliers
and business
opportunities

8,58%

Labout the fair

10,95%

Offer new in order to
products and participate in
services the next

version

3,83%

Others

> Chile, regions of origin

80,08% 11,69%

It comes from the From the
Los Lagos Region Metropolitan Region

Coquimbo ¢ Atacama ¢ Tarapacad ¢ Arica y Parinacota °
Antofagasta ¢ O’Higgins ¢ Maule ¢ Gral. Carlos Ibafiez del
Campo ¢ Magallanes y Antartica ¢ Valparaiso ¢ Araucania *
Biobio ¢ Los Rios

> Countries of origin

© I

S mlmm [

= Chile Norway Colombia
Venezuela USA Brazil

Spain ¢ UKe Argentina ¢ Denmark * Peru ¢ Mexico
Canada ¢ France ¢ China * Ecuador ¢ Holland e Israel
Italy « Panama ¢ Germany e Australia * Belgium ¢ Costa
Rica ¢ Austria ¢ Egypt ¢ Finland ¢ Greece ¢ India °
Indonesia ¢ Malaysia ¢ South Africa
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2. OUR VISITORS
> SATISFACTION LEVELS

42,34% —fil 84%

Indicated that .
indicated that he was T Considers the

b . he was "very N
satisfied" with the satisfied" with duration of the

present offer the present fair to be
adequate

offer

93% 97% 95%

The fair The fair
contributes to contributes to
the Chile's
development commercial
of the region image

Would
recommend
the fair to
someone else

Indicates that
face-to-face is
IRREPLACEABLE
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v

| || Speakers I

30

1.050

| Attendees I

Blue Trilogy: Ocean, Aquaculture

and Society. Feeding the Future.

CLOSING
/ REPORT
2022



INTERNATIONAL CONGRESS

> Official sponsor

> Plenary Hall sponsor

> Thematic Block sponsors

> Coffee sponsor
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4. MEDIA PLAN

Media
appearances
and advertising

(Chilean pesos)

$149.011.576

v TV (local)

v Public street ads
v Radio

v’ Press

v Digital
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